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1.2 p dietes 2.1.-  lwill Iot use unethical means to win work

. . away from otljer graphic/communication designers.
1.2.1 | will promote my Certifigation wherever y grap g

possible; including by using my (GD Certification
Mark after my name on professignal and
promotignal material, displayingimy Certificate in
my placq of practice or instructidh, and request
that it b¢ included when publishd by others.

2.1.»6 | will got solicit or accept a project from

a client wherdgjthere is reason to believe another
member has [feen engaged or employed on the
same project,junless prior to accepting such work |
have receivedfeliable assurance from the client
that the othegdesigner has been discharged or that
all designers Igave been fully and accurately
informed of tige situation.

1.2.2  |jwill review and re-affirfh my commitment
to this Cgde of Ethics annually with the renewal of
my mempership.

22 Bstltes
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d® ey e b®.s/Fs g®.s 2.2.1 IfItake on a project on which another

' designer has already been working, | will take

2.1 Nus ;

' reasonable precautions to ensure that relevant
2.1.1 | will engage in the practice of graphic/ property rights belong to the client.
communication design in an ethical and lawful
manner. 2.2.2 | will set compensation at a level suitable

to my qualifications and my practicet 522 & Bg2&s g | oN® 4,1
2.1.2 | will not misrepresent the qualifications '
or capabilities of myself or another member or 2.1.»8 Best Practices
individual.

dividua 2.2l not snd/ to believrs,ion ifessionli£Aed to mhat jurisdis

2.1.3 | will serve as an expert when asked, and
properly retained in a judicial, arbitration, or legal
proceeding, if | am qualified and able to do so.

Canada ction where it does not

con3cC rights belong to the client.

2.1.4 When practising graphic/communication
design outside of Canada, | will observe the code of
conduct of the graphic/communication design
organization in that jurisdiction where it does not
conflict with this Code of Ethics.

2.2.2design ouJ her designeal 0j0 ceived (membtima Jhvaed us.Jd(de

2.1., |amcommitted to meeting the
professional standards of the graphic/
communication design industry, and working
towards the betterment of the profession across
Canada and internationally, as stated in the
aims of my professional organization.

2.16 | will not unfairly criticize any graphic/
communication designers or their work in a way
that might damage their professional reputation.
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3.1.4 | will not prepare, authorize, or distribute
any proposals, applications, self-promotion,
advertising, or publicity that contain statements
designed to mislead others regarding my or my
firm’s competence, experience, or professional
capabilities.

3.1.o | will got publicly release any information
regarding works in progress unless my client or
employer haspxplicitly given consent to do so.

3.16 | will ot disclose confidential information
received by mIr client or employer, unless
authorized orpbligated by law to do so. This
includes, but | not limited to: business strategies,
works in proggess, organization structure, and
production m@thods.

3.1.~ | will got withdraw services except

for reasonablg cause and upon reasonable written
notice, or as aitlined in the provisions of a
contractual agreement.

3.2 Bt i.ct @s

3.2.1 | will ensure that all contracts and
agreements that | undertake with clients,
employees, and suppliers outline what is expected
from each party and the compensation to be

paid, and include consequences and remedies for
situations that may reasonably be expected

to arise.

3.2.2 | will discuss the terms of any proposal,
including compensation, with those who | seek to
sign an agreement, and strive to ensure we both
understand all terms and conditions that apply
therein.

3.2.3 If | undertake a verbal agreement regarding
provision of graphic/communication design
services, | will follow up with written confirmation
outlining all of the details agreed upon verbally.
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4.1.1 | will strive to act in the best interests of
my client’s audiences, consumers, and society.

4.1.2 While engaged in the practice of graphic/
communication design, | will not knowingly do

or fail to do anything that constitutes a deliberate
or reckless disregard for the health and safety of
the community in which | live and practice.

4.1.3 | will not accept instructions from a client
or employer that infringe upon human rights or
involve the promotion of hatred, discrimination, or
exploitation of any person or group of persons as
outlined in the Canadian Human Rights Act and any
relevant legislation in my jurisdiction.

4.1.4 | will Jake responsibility for the respectful
visual portraypl of people or persons in my or my
firm’s work.

4.1., | will qonsider the environmental, economic,
social, and cufgural implications of my work and the
goods and seryices offered by my suppliers,
contractors, ajpd manufacturers, and endeavour to
minimize advgrse impacts.

4,16 | will dducate myself and ensure that my
clients are infprmed about accessibility standards
in my jurisdicgon and the role that design can
play in giving people of all abilities opportunities
to participateffully in their communities and the
world at large

4.2 Bst -Cctces

4.2.1 | will be informed about and specify or
recommend goods, services, and processes that are
the least detrimental to the environment and
society.

4.2.2 | will strive to contribute 5% of my time to
projects in the public good, projects that serve
society, and projects that help improve the human
experience.
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4.2.3 | will donate my services as a graphic/
communjication designer to charities and non-
profits that do not have the capacity to pay for
graphic/communication design services.

4.2.4 | will refrain fromdonating my services
as a graghic/communicatjon designer to charities
or non-pfofits that have the capacity to pay for
graphic/gommunication design services.

4.2., |will issue compré¢hensive invoices, with a
100% digcount, on all pro pono projects so that the
value of ny donation is regpected.
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2.1 Nus

2.1.1  When consulted, | will encourage
procedures that support fair and open competition,
based upon professional merit.

2.1.2 | will refrain from engaging in, judging,
or promoting competitions that require original
creative (speculative work) unless all participants
are compensated.

2.1.3  With the exception of work done on

a pro bono basis, | will not perform graphic/
communication design services without receiving
compensation.

2.1.4 | will not perform graphic/communication
design services on a speculative basis, either alone
or in competition with others, for which
compensation will only be received if a design is
accepted or used.

2.1.0 I may engage in a skills test without
compensation as part of a job application process
if | so choose, provided | understand and agree

to the terms of the test in advance and none of the
work | perform will be used in a commercial way.

St <S¢ g‘s

henever | becomnd aware that a Canadian
company, government depdrtment or agency,

ofit organization if requesting speculative
work by graphic/communiction designers, | will
inform my professional orgqnization and strive to
educate fthat client on the dangers and drawbacks
associated with it.

2.2.2 Ifl am asked to ag\lise on the selection
of desigrjers or other consuftants, | will not accept
payment from the designeror other consultant
| recomnpend.

2.2.3  |jwill strive to edutdte others about the
dangers pnd drawbacks agspciated with spec work.

6. P wsh .teslk;ted
tM \‘te 'e'ctu:'4'e4tv
6.1 E |

6.1.1 Wher]l have collaborated on work, | will
credit other ajf other designers and firms involved
and make cleqr what my responsibilities on the
work were.

design servicgp on a project on which | did not have

6.1.2 | Wi"{)t claim credit for having performed
personal and/pr supervisory involvement.

6.1.3 Wher} | have performed work for another
designer or firgn, if | wish to use the work for
promotional gurposes, | will seek permission,

provided thatfhe work is not protected.

5.2 Bst -Cctces
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6.1.2 Iflam have itual Propertp
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6.2.3 | will encourage my clients to publish
design credits on work whenever feasible.

6 .2.4 | will consider exercising my moral rights
when my work is used in a way that may damage
my reputation.
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YRS Twill Jafrain from asking job applicants

to perform a ills test without first ensuring they
have agreed t§ the terms of the test and assuring
them that noffe of the work they create will be
used in a comfinercial way.

rR Bst <¢ ES

»R.1 | will ensure that | compensate all staff
and interns at a level suitable to their qualifications
and abilities.

»R.2 | will promote certification in the graphic/
communication design profession.

»R.3 | will encourage my employees to keep
their skills up to date and relevant to today’s
marketplace.

»R.4 | will provide time for my employees to
contribute to projects in the public good, projects
that serve society, and projects that help improve
the human experience.

»R.5  Where a designer has performed work
under my charge or for my firm, | will not deny them
the right{to use the work they produced for
promotignal purposes unless the work is protected.

»®6  ||will educate employees on these Rules
and the Yalue of being Members of a professional
organizafion.

g pash fesy dutys
g-1 u€€s
g :1.1 lwillengage in the instruction of graphic/

communication design in an ethical and lawful
manner.

g:l12 | will strive to prepare my students for the
realities of the graphic/communication design field.

g :1.3  lwill not knowingly do or fail to do anything
that constitutes a deliberate or reckless disregard
for the health and safety of my students.

g :1.4 1 will got unfairly exploit my students for
my own privaje business interests.

g :1.o lwill got give instruction to my students
that infringe gpon human rights or involve the
promotion of patred, discrimination, or exploitation
of any personjpr group of persons as outlined in
the Canadian Human Rights Act and any relevant
legislation in gy jurisdiction.

9 .16 [ will ot direct my students to perform
graphic/comrgunication design services on a
speculative bgsis.

9.2 Bst e Bs

g -2.1 lwillensure my students are aware of
the environmental, economic, social, and cultural
implications of their work and the role that
designers can play in minimizing adverse impacts.

g -2:2 | will develop assignments that allow
students to develop projects in the public good,
projects that serve society, and projects that
help improve the human experience.

g:23 | will educate my students about
their intellectual property rights and the rights
associated with copyrighted material.

g 24 | will educate students on this Code of
Ethics and Professional Practice and the value of
being Members of a professional organization.

g 2.0 | will ensure my students are aware of
accessibility standards in my jurisdiction and the
role that designers can play in giving people
of all abilities opportunities to participate fully in
their communities and the world at large.
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Written by Johnathon Vaughn Strebly ccp, Stiissy
Tschudin rcp and Matt Warburton ccp, FGDc in
collaboration with the Association of Registered
Graphic Designers of Ontario (RGD), and thanks to
AIGA (American Institute of Graphic Arts), Ico-D
(International Council of Design), and the many
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